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Source of Data

m A standard questionnaire was
distributed during worship on
several Sabbaths in the fall of 2007.

m A total of 31 usable questionnaires
were returned which represents the
majority of the typical Sabbath
attendance.



Survey Team

m Standard instrument used from the
Center for Creative Ministry.

m Analysis by Monte Sahlin, director of
research and special projects for the
Ohio Conference.

m Data processing and graphics
prepared by Center for Creative
Ministry.



Comparative data

m Comparisons are made with the U.S.
Congregational Life (USCL) Study
conducted in 2000 by a consortium of
more than 40 denominations, including
the Seventh-day Adventist Church in
North America, as well as similar
surveys conducted in many Adventist

churches by the Center for Creative
Ministry.



Age groups by generation
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Gender




Annual household income
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Level of education
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Marital status
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Ethnicity
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Citizenship at birth
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Attendance
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Church Membership




How much does worship at Medina
Church help you with everyday life?

Greatly
68%




Assurance of Salvation
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How much have you grown in
your faith in the last year?
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Church Involvement
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Has anyone asked you personally
to volunteer time in the last year?




Conversations with Coworkers about their
Personal or Family Needs or Spiritual Topics
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*Mission in Metropolis, p 110



Evaluation of Sermons

Bible content

Relevance to everyday life
Encouraging spiritual growth
Stimulating thought
Encouraging witnessing

Addressing social problems
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Music Preferences
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Perceptions of Medina Church

This church is warm & friendly |

This church is grace-oriented

Has a clear sense of mission

Activities strengthen personal relationships

Programs are well organized

New people are easily assimilated

People are excited about the future | |
ERUNENENNNRNNNNNDN|

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

O Describe well O Not sure B Describe poorly or not at all




Strong sense of belonging
to Medina Church
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Involvement in making
important decisions
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Overall Evaluation

Community service
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Worship
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Observed to be Most Effective
Methods to Bring in New Members

Friendship Evangelism*
Community service
Small groups
Revelation Seminars
Public concerts

Public evangelism

Community health
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*Personal contact by
relatives, work associates,
acquaintances



2 - Observed to be Most Effective
Methods to Bring in New Members

Friendship Evangelism*
Bible studies

Literature
Youth/children's ministry
Media ministries
Door-to-door contacts

Family life seminar

Other
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*Personal contact by
relatives, work associates and
acquaintances



Visibility of the Adventist Church
in this Metropolitan Area
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How Far is Your Home from
the Congregation You Attend?
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Do you belong to a service club or
civic group of some kind?

Yes
7%




What major need in the community
should the church address?

Don't know
15%

Health,
poverty
39%

Spiritual
needs
31%



m /7% of Medina Church members
are willing to get personally
involved in some kind of
community service outreach.



Community Ministries: Willing to
get Personally Involved - Pt 1

Weightoss program N N S S 37
Disaster Response team | N S S B 3
Diabetes support groupo | S S S 30%
Health education classes [ 27 %

Health screening events [ 23%
Medical clinic [N 23%
Job-finding program [ 23%
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Community Ministries: Willing to
get Personally Involved - Pt 2

After-school tutoring S 20%

Stress management class [N 17%
Thrift store __ 17%

Job training classes __ 17%
Homeless shelter __ 17%

12step groups | 13

Parenting classes __ 7%

Family counseling F 7%
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