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Who is Monte Sahlin?

An ordained Seventh-day Adventist
minister for 40 years who has done
assessments of more than 1,000 local
churches. He is currently employed by the
Ohio Conference after spending two
decades at the General Conference and
union conference level directing research
and development. He teaches in the Doctor
of Ministry program at Andrews University
and the urban studies program at Eastern
Baptist University. He is the author of 20
bot(_)kls, /0 research monographs and many
articles.




What is the Center for
Creative Ministry?

One of the research and information
centers affiliated with the North American
Division. It provides information, resource
materials, training and consultants to help
local churches develop new approaches to
outreach, evangelism and church growth. It
provides the Sharing Scripture small group
Bible study guides, FriendZ2Friend training
videos and other materials.




Goals of this Study

Establish a base line for measuring
progress toward the conference
strategic goals

Provide additional measures of the
spiritual vitality and health of the
congregations in the Seventh-day
Adventists in British Columbia




Measurable Indicators of the
British Columbia Conference

20% increase in
B Daily prayer & Bible study
B Personal giving

20% increase in baptisms
10% increase in average attendance

20% increase in
B Youth activities
B Youth participation in church leadership




Source of Data

A standard questionnaire was distributed

during each worship on several Sabbaths in
the spring of 2010.

A total of 1,009 usable questionnaires were
returned which represents 53% of average
attendance for those Sabbaths—a good
response rate well within minimum
professional standards—thus indicating a
reliable sample.




Age by Generation

31% 31%

Seniors Baby Gen X Millennials
Boomers

B Adventists 0 BC Population




Gender

589%

Men Women

B Adventists 0 BC Population




Annual Household Income

Under $25,000 to $50,000 to $75,000 to $100,000 or
$25,000 $49,999 $74,999 $99,999 more

B Adventists 0O BC Population




Education

589,

No secondary Secondary University

diploma

diploma

degree

B Adventists 0 BC Population




Marital Status

00%%0

Married Never married Divorced Separated Widowed

B Adventists 0O BC Population




Ethnicity

N

(o))
(o))
3

22%

22%

Asian

70%

Black Hispanic White

B Adventists 0O BC Population

Others




Citizenship at Birth

71%

4290

Canadian Other

B Adventists 0 BC Population




Attendance Pattern

None One out of the Two out of the Three or four

last four last four

B BC Conference B North America

83%




Church Membership

Adventist
Church
member
929%




Tenure as a Baptized Adventist

71%

Less than Five to 10 11 to 20 More than
five years years years 20 years

B BC Conference B North America




Raised by Adventist Parents

589%0

Yes No

B BC Conference B North America




How much does worship at this
church help you with everyday life?

Greatly
61%




How much have you grown in
your faith in the last year?

B BC Conference H North America

Through Through Through Some No real
this another private growth growth
church group activities




How often do you pray?

Less
2%

Monthly
2%




Practice of Prayer by Generation

100% -

90% 17

80% 17

70% 1]

60% 1

50% 17

40% 17

30% 17

20% 1

10% 17
0% -

Daily Weekly Monthly Less

B Seniors B Boomers O Gen X B Millennials




How often do you read the Bible?

Less
7%

Monthly
5%




Practice of Bible Reading by
Generation

90% -

80%

70% 1

60% -

50%-

40% 1

30% 1

20% -
10% -
0% -

Daily Weekly Monthly Less

B Seniors B Boomers O Gen X B Millennials




How often do you read other books
as a devotional practice?




Practice of Other Devotional
Reading by Generation

50% -

45% 1

40% 1

35% -

30%

25% 1
20% 1
15%-
10%-

NTTTINTITENTTTINT NI INTTENTTTINTUITNTT TN

5% 1
0% -

Daily Weekly Monthly Less

B Seniors B Boomers O Gen X B Millennials




How often do you engage in other
devotional practices?




Practice of Other Devotional

Activities by Generation

45% -
40% -
35%
30%
25%+
20%
15%
10%

5% 1

NITITNT TN TTTITN NN NI

0% -

Daily Weekly Monthly

B Seniors B Boomers O Gen X B Millennials

Less




Assurance of Eternal Life

88% 889%

12% 12%

Certain or very certain Not certain

B BC Conference B North America




Conversations with Coworkers about their
Personal or Family Needs or Spiritual Topics

Almost daily Once a week Onceina Never
while

B BC Conference B North America




Church Involvement

NN TN TN TN N NN,

Has a ministry Attends SS Participates Gave Bible
role class in a small studies

group

B BC Conference B North America




Has anyone asked you personally
to volunteer time in the last year?




How do you calculate your tithe?

60%

4%4°%

Before After After Do not
taxes taxes major tithe
expenses

B BC Conference B North America




Members Who Do Not Tithe
by Generation

26%

Seniors Boomers Gen X Millennials




Giving Styles

Reactive

Intentional

Habitual

Don't give

0%

10%

20% 30% 40%

B North America B BC Conference

50%

60%




Perceptions of Local Church

This church is warm &
friendly

Programs are well
organized

This church is grace-
oriented

Activities strengthen

People are excited
about the future

New people are easily
eriates "

.

Has a Clear Sense O
mission

I

0% 10% 20%

30% 40% 50% 60%

70%

B Yes 0O Not sure BE No

80%

90%

100%




Strong sense of belonging
to Local Church

27%0

219%22%

10% 10%

5%

4% 4% 30, 4% 3%
Yes and Yes, but Yes, but No, but I No, wish No, that
growing the same less so am new I did is OK

E BC Conference H North America




Involvement in making
important decisions

36%

Given Given Given Not given Not given
opportunity & opportunity & opportunity, opportunity, opportunity &
often occasionally but do not but that is OK unhappy

participate participate participate

E BC Conference H North America




Evaluate as Excellent

pastoral leadership I R 3

Worship | S 800

Church board | 660

Parking | 64/

Help for individuals | 61 %0

Children's ministries [N 60%

Community service [N 56/

Evangelism [ 55 o

Youth group | 54/

Small groups | 5/

1=J

(=4

1=4




What do you personally value most
about your local church?

Community service

The preaching

Praying for one another
Our worship style
Community service
Caring for one another
Reaching the unchurched
Small groups

Social activities

Diversity

My friends at church




Valued more in British Columbia
than across North America

Community
service

Our worship style

Praying for one
another

Caring for one
another

1999

Social activities

Diversity

/g.8°/o

B North America B BC Conference




Observed to be Most Effective
Methods to Bring in New Members

Public evangelism 30%
Personal contacts
Community service
Revelation Seminars
Small group outreach
Health outreach

Concerts

Bible studies

Media ministries

Door to door contacts
Childrens & youth ministry
Family life seminars

Literature

Other methods




How well known or visible is the
Adventist Church in your area?

20% 20%

Very well known & Somewhat known & Not well known &
often in the news occasionally in news never in the news

B BC Conference B U.S. East Coast Adventists @ U.S. Midwest Adventists




How far is your home from
your local church?

Same Same City Same County Different
Neighborhood County

B BC Conference B North America




Do you belong to a service club or
civic group in the community?




What is the major community need that
the Adventist Church should address?

Other
needs
37%
Poverty
18%
h

Families
5%




Analysis

Research has shown that growth in
Adventist churches comes from:

B Community involvement

B Rich spirituality

B Intentionality (goals, planning)

]

]

Positive atmosphere in the congregation

Activities for the unchurched on
Sabbaths




Recommendations




To Contact Monte Sahlin

msahlin@creativeministry.org

(800) 272-4664
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