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Source of Information

+ A list of 115 people who have
purchased FACT publications was
analyzed

* A random sample of 45 were
extracted and 12 interviews
completed
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Region
from Address Analysis
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East South Midwest West




Professional Role
from List Analysis

Congregation Judicatory Seminary Others
clergy staff faculty




Numbers Purchased
from List Analysis

49%

One copy, Two to Ten to 15 16 to 25 More than
one time nine 25
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Repeated Purchases
from List Analysis

Repeat

purchasers
18%




Survey Interviews

Congregation

clergy
42%




How did you hear about
FACT publications?




Evaluation of Publications

Aware of series
Attractive, readable
Useful material

Distributed copies




What was your reaction
to the price charged?

Positive
67%




What would encourage
you to purchase more?

Relevance of topics 33%

More ads, promotion 33%

New distribution channels
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