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Introduction
The Center for Creative Ministry conducted a survey of church members for the
Minnesota Conference of the Seventh-day Adventist Church. This report presents the
findings from that survey. The questionnaire was carefully designed to cover the areas
of interest to conference administration, using items that have been tested in previous
surveys and for which comparable norms exist from previous research within the
Adventist Church.

A random sample of 34 local churches was selected and telephone interviews
conducted with the pastors to determine typical attendance on Sabbaths. Arrangements
were made with the pastors to administer the data collection, or with an individual in the
congregation designated by the pastor. A total of 29 of these churches returned
questionnaires they had collected from members for a response rate of 85% which
indicates that this is reliable data.

The questionnaires were distributed to church attenders on several Sabbaths in the
spring of 2006 and collected before they left. A total of 783 usable questionnaires were
returned. At the 95% confidence level, the allowance for sampling error is four
percentage points, plus or minus. All surveys must make an allowance for sampling
error and further information is provided in the Technical Appendix to this report.

Comparisons in this report with data for the Seventh-day Adventist Church in North
America come primarily from Giving Practices and Attitudes (1995) as well as more
recent surveys. Comparisons with demographic data for the general population of the
State of Minnesota come from the United States Census. A complete bibliography is
included at the end of this report.

This report is organized into three sections:

1. Demographics
2. Church Involvement and Outreach
3. Giving Practices and Attitudes

Paul Richardson is the executive director of the Center for Creative Ministry and
managed this project. Carmen Rusu is research coordinator. Jan Greve and Norma
Sahlin are research assistants who worked on this project. Monte Sahlin is the primary
analyst.

Center for Creative Ministry
P.O. Box 23200
Lincoln, Nebraska 68542
(800) 272-4664
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The members of the Seventh-day Adventist Church in Minnesota are over-represented among the 
older generations—those over 60 years of age—and under-represented in the youngest generation—
the teens and young adults. This is typical of the aging of Adventism across America with a median 
age more than a decade greater than it is for the general population. These facts highlight a major 
missional need for the Adventist Church to engage with new generations of Americans. There are 
currently five generations among the population.

World War II generation was born before 1933; they are 73 and older in 2006. These were once the 
stalwarts of our nation and our denomination in years of triumph and growth, but we are now losing 
them at the rate of some 2,000 a day.

Swing generation was born from 1933 through 1945; they are 61 to 72 years of age in 2006. This 
generation provides most of the visible leadership at the top of the Adventist denomination today and 
the majority of church board members in many congregations.

Baby Boom generation was born from 1946 through 1964; they are 42 to 60 years of age in 2006. 
Still thought by some to be “the young people,” Baby Boomers are now the middle-aged and provide 
the largest share of adults in many congregations as well as the majority of the pastors.

Gen X (or, more properly, the Baby Bust generation) was born from 1965 through 1976; they are 30 
to 41 years of age in 2006. These are the new 30somethings, the young families who bring their 
children into Sabbath School, Pathfinder Club and church school. This is a prime target group for 
outreach because young adults often drop out of organized religion, but return when they get married 
or have children.

Millennial generation was born from 1977 through 1994; they are 12 through 29 years of age in 
2006. These are today’s teenagers and young adults. People in this age group are most likely to 
become Christians, but least likely to become active members of a conventional congregation. This 
represents a segment of the population where the Minnesota Conference needs to consider 
increasing its outreach.
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The Adventist Church members in the Minnesota Conference have a much better balance between 
men and women than is true many places throughout the denomination. The General Conference 
Women’s Ministries Department has reported that as many as two-thirds of the members in some 
conferences are women, both in North America and other places around the world. The balance in 
the Minnesota Conference is very close to that for the general population of the state. The statistical 
difference is not significant.

Many Christian congregations of all denominations have a large imbalance, with a preponderance of 
women. The United States Congregational Life Survey (USCL) reports that 61% of church attenders 
are women. Among the Seventh-day Adventists in the USCL survey, 59% were women. A number of 
theories have been proposed, but little is concretely known about why men are less likely to go to 
church. This does not appear to be a serious problem in a number of local churches throughout the 
Minnesota Conference, although it is undoubtedly true in some congregations.
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Like the general population in the state of Minnesota, the Adventist Church members in the 
Minnesota Conference are overwhelmingly White (76%). At the same time, the Minnesota 
Conference is more diverse than the general population. It has nearly three times as many Black 
members (9%) as the share of the population that is African American, nearly twice as many 
Hispanic members (5%), and several times more among the “Other” category (9%) that did not 
identify themselves with any of the four major ethnic groups. 

Diversity issues cannot be ignored by the Minnesota Conference. This is especially true because a 
growing number of the new members who are joining the church and a disproportionate share of the 
younger members are from minority ethnic groups. Among those respondents who have been 
baptized in the last year, 69% are White as compared to 88% among those who have been baptized 
Adventists for more than 20 years. Black and Hispanic members are more likely to come from Gen X 
and the Millennial generation, while White members are more likely to come from the generations 
over 40 years of age.

Members who identify themselves as Black—African American or Caribbean—are overwhelmingly 
immigrants. Three out of four report that they were not born as American citizens. The same is true 
for Hispanic (70%), Asian or Pacific Islander (80%) and “Other” (61%) members. This means that 
diversity in the Minnesota Conference has little to do with native-born ethnic minorities, who have 
historically either integrated with mainstream culture or been the special purview of the Regional 
Conferences, but is driven largely by immigration. This is a volatile issue in America today.

The “Other” category is an interesting example of another trend in our country today. Most of the 
respondents (58%) who selected the “Other” category instead of African American, Asian/Pacific 
Islander, Caribbean, Hispanic, or White are under 40 years of age. It is likely that many of these 
individuals actually meet the conventional definitions for one of the named ethnic minority categories, 
but there is growing number of younger adults who dislike those categories and choose to identify 
themselves as “other.” This is sometimes related to the “Tiger Woods factor;” the fact that a fast-
growing percentage of young Americans have parentage from two or more of the major ethnic 
categories. They reject old-fashioned, racist views that place a person in one of the two categories 
and see themselves as fully the offspring of both parents. There is also a growing number of 
Americans who are discovering their roots among the Indian or Native American population.
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Immigrant Status
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The congregations that make up the Minnesota Conference contain nearly four times the share of 
immigrants as in the general population of the state. And the percentage is even more 
disproportionate among those who have been baptized in recent years. In Minnesota, as is true 
across the North American Division, much of Adventist Church growth is among immigrants. Much 
attention is given to planting churches among Hispanic, Caribbean, Korean and other immigrant 
groups because this is a “hot” area for evangelistic results.

Immigrant congregations and immigrant groups within congregations have special needs. Their 
presence raises administrative issues that are not adequately met by established policies and 
conventional responses. These issues are exacerbated by the fact that Adventist evangelism seems 
to work best among the most recent arrivals and those least integrated into American mainstream 
culture. Much of the growth is actually among individuals who already have some background with 
the Adventist Church in another country, often a country where the Adventist Church has a much 
larger profile and is more strongly established than it is in Minnesota. They sometimes bring with 
them the idea that the Adventist Church in America needs to learn from its sister churches in the 
nations where they come from. This can create conflict and actually move local churches in 
Minnesota in a direction that will further cut them off from the native-born population that makes up 
the bulk of its God-given mission.

As immigration becomes a more and more volatile political issue in America, this creates special 
problems for the Adventist Church. If anti-immigration attitudes become dominant among church 
members, this may retard church growth. If new laws or enforcement methods result in reducing the 
actual level of migration into the country, this will very likely reduce church growth. If the Adventist 
Church becomes overly identified with immigrants in the view of a general public that is becoming 
more and more anti-immigrant in attitude, that could reduce church growth. A passive, wait-and-see 
posture is not likely to solve these dilemmas. The major need is for the Minnesota Conference, like 
most other Adventist conferences in North America, to seek new and more effective means for 
reaching the native-born majority of the population and increase growth in that sector and not be 
lured toward depending on immigrant evangelism to prop up conference statistics.
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Local churches in the Minnesota Conference generally have a significantly larger share of married 
people than single adults. There is a smaller percentage of singles in the Minnesota Conference 
membership than in the general population of the state. In part, this reflects that older median age 
among Adventists.

A total of 61% of the members are married. Adventist congregations tend to be dominated by the 
perspectives and needs of married people. This is good in the sense that it helps to support strong 
marriages and families; it can be bad to the extent that it causes single adults to feel like they do not 
fit.

A total of 22% of the members have never married. This is significantly below the percentage in the 
general population. This includes teenagers who attend church with their parents and responded to 
the questionnaire. It includes a smaller number of single young adults. This is a group that churches 
need to give greater attention to reaching, winning and holding.

A total of 6% are divorced and currently single and another 1% are still married, but separated. This 
is a smaller percentage than the general population, but that may not be due to a lower rate of 
divorce in the church. The data here are not related to the calculation of a divorce rate and should not 
be confused with that often-reported item. A study of the divorce rate among Seventh-day Adventists 
in the United States published in A New Generation of Adventist Families (see bibliography) shows 
that it is about the same as the general population, but when the data are refined for divorces that 
occurred only while the respondent was an Adventist Church member, the divorce rate is significantly 
less than the general population. This same study shows that it is likely that an equal number to the 
7% of Minnesota Conference members who are divorced or separated are divorced and remarried 
and included here among the 61% who are currently married.
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Adventist Church members are more likely to have a college degree than is the average American. 
This is true across North America and it is true in Minnesota. A total of 37% of members in the 
Minnesota Conference have a college degree. Included in this total is the 9% who also have a 
graduate degree. Both of these percentages are greater than the portions of the general population in 
the state of Minnesota.

Unlike the national picture, Adventists in the Minnesota Conference are also more likely than the 
general population to have not completed a secondary diploma. Some 6% have completed only 
elementary school and another 11% dropped out of secondary school without graduating and have 
never completed a General Equivalency Diploma (GED). A total of 17% do not have a secondary 
diploma.

Of the 46% of members who have completed a secondary diploma, nearly two-thirds also have taken 
some college courses. This is consistent with the high percentage of Adventists with college degrees. 
Even the members who have not graduated from college are more likely than the average person in 
the general population to have attended college.

In the Minnesota Conference, those who have been members for 20 years or longer are more likely 
to be college graduates, while those baptized in the last ten years are more likely to be high school 
dropouts. Some of these are teenagers from Adventist families who have been baptized but have not 
yet completed secondary school. Others are adults from low-income households. While this segment 
includes some immigrants and ethnic minorities, the largest number are native-born Whites.
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Adventists in Minnesota are over-represented among the poorest segment and the lower middle 
class (those from households with annual incomes of $20,000 to $29,999). They are under-
represented among the upper middle class and most affluent households. About one in five (18%) 
come from low-income households with annual incomes of less than $20,000. More than a third 
(35%) come from households with incomes of $20,000 to $49,999 per year. An equal number are 
from households with annual incomes of $50,000 or more.

Listed below are the percentage of Adventist Church members in the Minnesota Conference from 
each segment of annual household (AHH) income and the corresponding socioeconomic status 
(SES) categories generally assigned to these income levels by demographers and economists:

8%     AHH income under $10,000 (the poor)
10%   AHH income $10,000 to $19,999 (working class)
13%   AHH income $20,000 to $29,999 (lower middle class)
22%   AHH income $30,000 to $49,999 (middle middle class)
18%   AHH income $50,000 to $74,999 (upper middle class)
17%   AHH income $75,000 or more (upper middle and upper class)
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About 9% of the people attending church each Sabbath in the Minnesota Conference are not 
baptized Adventists. About two in five of these are young people from Adventist homes who have not 
yet been baptized, but the majority are adults who were not raised as Adventists. They are more 
likely to be occasional attenders than to be present every Sabbath. They are also more likely to be 
young adults, single and from ethnic minority groups. Minnesota has a significantly smaller 
percentage of non-members attending church than is the norm for Adventist churches throughout the 
U.S. 

Just 4% of church attenders were baptized during the last year. These are more likely to be from low-
income households and to have little education, even when an adjustment is made for children from 
church families who were among the newly baptized.

About 13% have been baptized members for one to five years. These are also more likely to have 
little education and be from low-income households, as well as to be young, single adults and from 
Asian and Hispanic ethnic backgrounds.

One in ten have been baptized members for six to ten years. They are more likely to be from lower 
middle class households, Blacks and Hispanics, immigrants, and young, single adults.

One in six (16%) have been baptized Adventists for eleven to 20 years. They are more likely to 
include Hispanic and Asian immigrants, from both lower middle class and upper middle class 
households, and in their 30s.

The largest number (49%) have been baptized Adventists for more than 20 years. They are more 
likely to be over 40 years of age, married or widowed, college graduates, from upper middle class 
households, raised by Adventist parents, at church every Sabbath, White and native-born Americans. 
This is the typical Minnesota Conference member.
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The majority of church members in the Minnesota Conference (56%) were raised by at least one 
Adventist parent. The same is true for the Seventh-day Adventist Church in North America, although 
this factor is even more pronounced in Minnesota.

This is a relatively new reality for the Adventist Church across North America and probably in 
Minnesota as well. The Baby Boom generation is the first generation of Adventists in which the 
majority has shifted from converts to life-long members. The United States is the first nation of any 
size where this has happened. It is still unclear how this will change the church. Life-long Adventists 
have different spiritual needs than converts. They are less able to engage in effective personal 
evangelism than are converts because they tend to have few close friends or even acquaintances 
outside the Adventist community. This is one reason why community involvement has become the 
most important factor in church growth. Unless these life-long Adventists are helped to move outside 
their subculture and get involved in the larger world, witnessing becomes completely ineffective.

Many of the trends within the Adventist Church in North America are related to this new reality. These 
issues will continue to cause discussion, generate a wide variety of suggestions and strong debate 
among people with strongly-held and differing views. The Minnesota Conference must come to terms 
with the fact that it is a solid part of the maturing Adventist Church.



Church Involvement & Outreach
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Nearly half of church attenders in the Minnesota Conference (48%) report that they attended “this 
local church” four out of the last four Sabbaths. These represent the core membership—the regulars 
who are most faithful in attendance. They are more likely to include life-long Adventists, those who 
hold a responsibility in the local church, those who participate in a small group and those who attend 
Sabbath School.

One in four (26%) report that they attended three out of the last four Sabbaths. They are nearly as 
involved in church life as the first group. In today’s world active church members are away on 
occasion due to business travel, visiting relatives and friends, vacations and holidays, etc.

One in five (19%) report that they attended two or less out of the last four Sabbaths. They are more 
likely to include recent converts and attenders who are not baptized Adventists, as well as younger 
members and those who are less involved in church responsibilities, small groups, and Sabbath 
School. These represent the more marginal participants in the local church.

The Minnesota Conference has a larger share of members who attend less often. In other words, its 
church attendance is below the norm for the Seventh-day Adventist churches across the U.S. It is 
difficult to ascertain the reasons for this from the data available in this study. This is another topic that 
requires additional research.

It is also important to note that the method of data collection used in this study—distribution of 
questionnaires on Sabbath in church—means that a quarter to a third of the members on the books 
could not be included. Other research has shown that in almost every Adventist congregation in 
North America, a quarter to a third of the members has entirely quit attending. Many of these no 
longer live within a reasonable distance or even in the same state as the church where their 
membership is held. This reality further decays church attendance.
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The majority of active members (53%) hold a church office or other position of responsibility in the 
congregations of the Minnesota Conference. This is a high level of church involvement, but less than 
the national norm for Adventist churches. This response is more likely among members who are 
married, Whites and native-born Americans. The same is true for members 42 to 73 years of age. 
There is a strong correlation on this item with the number of years a person has been a baptized 
Adventist, how often they attend church, the level of household income and the level of education.

Three out of four active members (77%) regularly participate in a Sabbath School class. This is more 
likely to be true for members over 60 years of age, as well as those who are recent converts, those 
who have less than a secondary diploma, those from middle-income households, and Asians and 
Hispanics. There is a strong correlation between church attendance and Sabbath School 
participation. The Minnesota Conference has a higher percentage of Sabbath School participation 
than the national norm for Adventist churches.

Two in five active members meet regularly with a small group for Bible study and fellowship. These 
are more likely to include new members baptized in the last five years, as well as members who are 
divorced, those from the Baby Boom generation, and those from upper middle class households. 
There is a strong correlation between church attendance and being part of a small group. The 
Minnesota Conference has a higher percentage of members in small groups than the national norm 
for Adventist churches.

One in four active members (26%) has held a Bible study with a non-member in the last twelve 
months. Members baptized in the last year are much more likely to have done so. Blacks and 
immigrants are more likely to have done so, and the same is true for members with a graduate 
degree and those in their thirties.

Nearly a third of active members (29%) have attended a training event for personal evangelism or 
church ministries during the last twelve months. This is well above the national norm for the Adventist 
Church and represents a significant achievement for the Minnesota Conference. Hispanic and Asian 
members are more likely to have attended, as are those from the Baby Boom generation and those 
who have been baptized in the last ten years.
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Church members were asked to “circle the number that shows the assurance that you have of eternal 
life” with a five-point scale from “not sure” to “very certain.” In the graphic above, those who selected 
the top two responses on the five-point scale are included in the percentage of “certain,” and all other 
responses are included in the percentage of “not sure.” This is a standard item that has been used in 
surveys of Seventh-day Adventists since it was developed by the Institute of Church Ministry at 
Andrews University in 1980. It has proved to be the best indicator of a very difficult item to measure—
the quality of personal spirituality.

Minnesota Conference members give a much more vibrant spiritual response than is the norm for 
Adventists across North America. It is likely that this may be a measure more of time than geography 
because the norm for North American Adventists was set in a 1981 survey. Recent surveys 
conducted in many conferences and local churches by the Center for Creative Ministry show 
significant trends toward a greater level of assurance on the part of Seventh-day Adventists. This is 
evidently the positive fruit of increased emphasis on a grace-oriented approach in preaching, 
Sabbath School materials, youth ministries and church schools. This grace-oriented approach forms 
the foundation for an approach to giving in the church that is based on gratitude for God’s blessings 
more than a sense of duty.
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Only about a third of Minnesota Conference members (36%) live in the same community where their 
church is located. The majority (58%) live in a different town or even a different county than the 
church. This means that most church attenders drive in from outside the community and need 
planned activities or programs to get involved in the local community.

The 36% who live in the same Zip Code where their church is located are much more likely to be 
new members baptized in the last year. They are also more likely to include older members over 73 
years of age, those who have never completed a secondary diploma and those from upper middle-
income households.

The 9% who live in a different Zip Code, but the same city, are from the larger towns and cities which 
include more than one Zip Code. They are more likely to be from low-income households, to have 
never completed a secondary diploma, to be immigrants and to be from Black and Hispanic ethnic 
backgrounds.

A total of 27% live in a different town, but the same county where the church is located. They are 
more likely to include ethnic minorities and immigrants, church attenders who are not baptized 
members, people from Gen X (currently in their thirties), those from households with annual incomes 
of $75,000 or more and those with graduate degrees.

A total of 28% live in a different county. They are more likely to include people who are divorced, 
those from the Baby Boom generation, those with college degrees, Whites and native-born 
Americans. They are also more likely to report that they attended three out of the last four Sabbaths 
and to have been baptized in the last five years.
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Minnesota Conference members are significantly more likely than Adventists across the United 
States to live in the same Zip Code where their church is located. At the same time they are 
significantly less likely to live in the same city, but a different Zip Code. This is very likely because 
many of the churches in the Minnesota Conference are located in small towns where this a single Zip 
Code for the entire town and fewer churches located in cities where they are a number of Zip Codes.

Perhaps more importantly, Adventist Church members in the Minnesota Conference are twice as 
likely to live in a different county than where their church is located as compared to Adventists across 
the country. This means that a high proportion of church members live so far from their church that it 
is difficult for them to get involved in the community or participate in mid-week activities at the church. 
It may also indicate the need to plant new churches in some counties where members live, but there 
is currently no church.
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What methods of evangelism have church members in the Minnesota Conference observed to be 
most effective in bringing new members into their local church? This question is designed to get to 
the heart of information about what works and what doesn’t, but it does report perceptions and not 
pure and simple reality.

The largest number (40%) say that “personal contacts with friends and relatives” or what is called 
Friendship Evangelism is what they see bringing new members into their local church. Members 60 
to 73 years of age (currently the Swing generation) are more likely to give this response, as are those 
who are married, those with graduate degrees, those from households with annual incomes over 
$30,000 and Hispanics. Even though this is seen as the most effective method of evangelism, it is not 
as widespread in the Minnesota Conference as it is in Adventist churches across the U.S.

One in four members (27%) report that public evangelism is what they see bringing in new members. 
Older church members are more likely to give this report, as are those who are widowed or divorced, 
and those from low-income households. There is a negative correlation on this observation and the 
level of education: the more education a church member has, the less likely they are to give this 
report. Public evangelism is more likely to be seen as effective in the Minnesota Conference than it is 
across the North American Division (NAD).

About one in six members (14%) indicate that the denomination’s radio and television ministries are 
bringing new members into their local church. Those from households with annual incomes below 
$30,000 are more likely to give this response, as are those from the Swing generation, and those 
who are widowed. Media ministries are seen as significantly more effective in the Minnesota 
Conference than across the United States.

One in eight members (12%) see small group Bible studies bringing new members into the local 
church. Those who were baptized in the last year are more likely to say this, as are those who come 
from households with upper middle incomes and Hispanics. Small group outreach is seen as less 
effective in the Minnesota Conference than it is across the NAD.

Continued on the next page …
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One in ten members observe that community service is bringing new members into their
congregation. Church attenders who are not baptized members are more likely to make this
observation, as are Hispanic members and those from an “Other” ethnic background. This
observation is reported at the same rate in Minnesota as across the NAD.

About 8% of the members report that health and family life seminars bring new members into
the church. Those over 60 are more likely to give this report, as are those with graduate
degrees and those from middle-income households. This is a significantly more effective
method of outreach in the Minnesota Conference than it is across the NAD.

Another 8% of the members see personal or family Bible studies bringing in new members.
Those over 73 years of age are more likely to give this response, as are those who are
widowed and those from lower-middle income households. Bible studies are seen as less
effective in the Minnesota Conference than elsewhere in the country.
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Only 7% of Minnesota Conference members say that Revelation Seminars are actually bringing new 
members into their local church. This is half the rate across among Adventists across the country. 
New members baptized in the last five years are more likely to give this response, as are those from 
lower-income households. White, native-born members make up almost all of those who report that 
Revelation Seminars are working in their local community.

Another 7% indicate that music concerts for the general public have brought new members into their 
local church. Young adults and teenagers are more likely to give this report, as are those who have 
been baptized members for less than 20 years, church attenders who are not baptized members, and 
Hispanics.

Only 6% of the members have observed youth ministry to bring in new members. New members who 
have been baptized in the last five years are more likely to make this observation, as are those under 
30 years of age, those who have not completed a secondary diploma, those who are single, those 
from high-income households and those with graduate degrees. It appears that those most directly 
involved in youth ministry see it as effective evangelism and those who did not give this report may 
be from the many small congregations who do not have any youth work.

Another 6% see children’s ministries as bringing in new members, but this is half the rate in Adventist 
churches across the country. Church attenders who are not baptized members are more likely to see 
this, as are those from upper middle-income households, those with graduate degrees, and Blacks. 
Again, there may be a number of congregations in the Minnesota Conference that have no children’s 
ministry and this may depress the results on this item.

Very small numbers of church members see door-to-door witnessing (5%) and literature (2%) as 
actually bringing new members into their local church. The same is true in Adventist churches across 
the country. These have been effective methods in the past, but are no longer effective today due to 
changes in society which have made uninvited visits bad manners for most Americans. Hispanics 
make up the only demographic segment that is more likely to report door-to-door contacts as 
effective.
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How well known or visible is the 
Adventist Church in this area?
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North America Minnesota

Polling among the general public has shown that the Seventh-day Adventist Church is relatively 
unknown to most Americans. Although a slight majority say they recognize the name of the Church, 
very few remember anything specific about it. This raises a real concern about the marginalization of 
the Adventist mission and message in America.

Minnesota Conference members were asked their impression of how well known and how visible in 
the news media is the Adventist Church in the area where they live. A clear majority (55%) say it is 
“not very well known and almost never mentioned in the news media.” This is a higher percentage 
than for Adventists across the country. Those who were baptized in the last ten years are more likely 
to give this view, as are those who were not raised as Adventists, those who attend church less 
often, Baby Boomers, Asians and Hispanics. There is a strong correlation with education on this item: 
the more educated a member is, the more likely that they express this view.

About a third of the members (36%) are little more optimistic on this question, reporting that the 
Adventist Church is “somewhat known and occasionally visible in the news media” in their area. This 
is consistent with the national norm and may reflect people who live where more is being done to get 
the Adventist Church involved in the community and visible in the media. Those who are over 73 
years of age are more likely to express this opinion, as are non-members who attend church and 
African Americans.

Less than one member in ten (9%) feel that the Adventist Church is “very well known and often 
visible in the news media” in their area. This is half the national norm. Members from households 
with annual incomes of less than $30,000 are more likely to hold this view, as are Hispanics and 
African Americans, immigrants, young adults and teenagers.



Giving Practices & Attitudes
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Attitudes about Tithing
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Adventist Church members overwhelmingly believe in tithing. That is just as true in the Minnesota 
Conference as it is across the North American Division (NAD) and around the world. Respondents 
were asked to indicate their level of agreement to the statement, “It is important for a Christian to 
return tithe.” In Minnesota, 95% indicate they “agree” or “agree strongly.” Gen X members are even 
more likely to agree, as are Asian and Hispanic members. Agreement correlates with education; the 
more education a member has, the more likely they are to agree with the importance of tithing.

Seventh-day Adventist Church policy is that “Tithe should normally be paid through the local church.”
More than three out of four Minnesota Conference members (76%) agree with this policy. Agreement 
is even stronger among those who have been baptized Adventists for more than 20 years, those in 
the Swing generation and Gen X, those who are married, those with a college degree and those from 
lower middle-income households. The only segment of church members more likely to disagree with 
this policy are those from the lowest-income households, where the annual household income is less 
than $10,000. 

It is sometimes stated that immigrants in the Adventist Church in North America send tithe back to 
their homelands, but this items does not seem to support that view. Only 6% of immigrant members 
in the Minnesota Conference disagree with the policy of paying tithe through the local church. This is 
the same percentage of native-born members who disagree.



23

Attitude: How the Adventist 
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Nearly three in five Adventist Church members (59%) “agree” or “agree strongly” with the statement, 
“Church leaders generally use the monies given in wise and responsible manner.” This response is 
the same in the Minnesota Conference as it is across the Seventh-day Adventist Church in North 
America. New members baptized in the last five years are more likely to have this opinion, as are 
non-members who attend church, members from low-income households, those with only a 
secondary diploma, Asians and Hispanics, and those who are divorced. Disagreement is more likely 
among members from households where the annual income is $75,000 or more.

More than two-thirds of Minnesota Conference members (68%) agree that “Adventist Church policies 
for the reception and distribution of tithe and offerings are fair and equitable.” This is a higher 
percentage of agreement than it true for Adventists across North America. New members baptized in 
the last ten years are even more likely to agree, as are non-members who attend church, young 
adults, singles, immigrants, those from ethnic minority groups, and those who attend church less 
often. Church members from high-income households are more likely to disagree, as are those with
college degrees and those from the Baby Boom generation. In fact, there is a negative correlation on 
this item with both household income and education; the more education a church member has and 
the higher their annual household income, the less likely they are to feel that denominational financial 
policies are fair and equitable. It is the very members who are most able to give and participate in 
financial decision-making that are most likely to question the fairness and equity of current financial 
policies.
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Approve of How Money is Spent
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Members are significantly more likely to approve of how their local church spends money than they 
are to approve of how the denomination at any level utilizes funds. Three out of four members in the 
Minnesota Conference (74%) “agree” or “strongly agree” with the statement, “I approve of how my 
local church spends its money. This is a significantly higher level of approval than is true for Seventh-
day Adventists across North America. Respondents in the Baby Boom generation are more likely to 
approve, as are Asian and Hispanic members.

Minnesota members are less supportive of all levels of the denomination than are Adventists across 
the North American Division, but in each case a large percentage of the respondents said they did 
not know enough to answer the question. Some 38% approve of how the Minnesota Conference 
spends money and 16% disapprove. Only 34% approve of how the Mid-America Union Conference 
spends money—the lowest level of support at any level of the denomination—and 9% disapprove. 
Just 37% approve of how the North American Division spends money and 10% disapprove. Two in 
five approve of how the General Conference spends money and 11% disapprove.

Those who have been baptized members for six to ten years are more likely to approve of 
denominational spending, as are Asian and Hispanic members. Those from the Swing generation 
(now 60 to 73 years of age) are more likely to approve of how the union conference spends money, 
while young adults from the Millennial generation are more likely to approve of General Conference 
spending, as are ethnic minorities. At all levels there is a negative correlation on this item with annual 
household income; the higher the income level a member comes from, the less likely they are to 
approve.
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How do you calculate your tithe?
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The largest number of Minnesota members (44%) calculate their tithe on pre-tax income. Another 
40% figure it on net income after taxes. Minnesota members are more likely to use the after-tax 
method than are Adventists across North America.

Both the new members baptized in the last year and those who have been baptized Adventists for 
more than 20 years are more likely to say they calculate their tithe on pre-tax income. The same is 
true for those who attended church four times out of the last four Sabbaths and the native-born 
members.

Members with college degrees are more likely to calculate their tithe after taxes. The same is true for 
members from households with an annual income of $50,000 or more and those who have been 
baptized Adventists for more than 20 years.

Just 7% of the members indicate that they base their tithe on the “amount left over after major living 
expenses,” an approach not taught by the Adventist Church. Members from the poorest households 
and those who never completed a secondary diploma are more likely to give this response, as are 
those who attended only one or two times in the last four Sabbaths. Minnesota has a larger portion of 
member in this category than across the NAD.

One in ten (9%) report that they do not tithe. Church attenders who are not baptized Adventists are 
more likely to give this report, as are members from the poorest income households and those who 
never completed a secondary diploma. Minnesota has three times as many non-tithing members as 
the NAD.
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Generational differences in how 
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Baby Boomers are more likely to calculate their tithe on the basis of their net income after taxes—a 
definite generational shift from the older members in the World War II and Swing generations (now 
over 60 years of age). This is consistent with the findings across the North American Division 
reported in Giving Practices and Attitudes: NAD Office of Information and Research Report 10. But 
this trend may not hold with younger generations in the Minnesota Conference. Gen X members 
have moved back to the some ratio of pre-tax and after-tax tithe-payers as the older generations.

This pattern is important to the financial resources of the conference. Although the Adventist Church 
teaches that either a pre-tax or after-tax base for calculating tithe is equally Biblical, it is nonetheless 
true that when more members use the after-tax approach, there is less money deposited in the Tithe 
Fund. A generational swing toward the after-tax method would mean a permanent decline in funds 
available for the conference budget, while the data displayed above indicate that there could be an 
upswing in tithe income.
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What percent of your income did 
you give to offerings last year?
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A picture of the donor base in the Minnesota Conference emerges in response to a question about 
the percentage of annual income given as offerings beyond tithe. In general, members in the Swing 
generation (now 60 to 73 years of age) are more generous, while those under 40 and those who are 
more recent converts are less likely to report significant non-tithe giving.

Top Givers are the very small group (4% of active members) who give 15% or more of their income 
to offerings. These are likely to be over 40 years of age, White, native-born and long-term members 
with a college degree.

Second Tithers are the one in eight active members who give an amount equal to a tithe and up to 
14% of their income to offerings. These individuals are likely to be over 40 years of age, married, 
White, native-born, life-long Adventists.

Guideline Givers are the one in four active members who give 5% to 9% of their income to 
offerings—the range suggested by the Personal Giving Plan literature supplied by the denomination’s 
Stewardship Department. Asian and Hispanic members are more likely to fall into this category, as 
are the oldest members (those over 73 years of age).

Below Guideline Givers are the largest segment; two in five active members who give one to four 
percent of their income to offerings. These are significant donations, but below what is really 
necessary to support the local church and the other ministries funded from the schedule of offerings 
taken in Seventh-day Adventist churches. Increasing the giving of these members must be a key part 
of any strategy to improve the church’s financial situation. Lower-middle income households are 
more likely to be included in this category, as are members from Gen X (now in their thirties) and 
Black and Asian members.

Marginal Givers are the one in five active members who give less than one percent of their income 
to offerings. Those who have been baptized in the last few years are more likely to be included in this 
segment, as are young adults and teenagers, single adults, and the poorest members with the least 
education. It probably will be difficult to motivate these members to give more, either because of 
personal financial limitations or negative attitudes.
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The Minnesota Conference has more of the Marginal Givers and Below Guideline Givers than is 
true for the average conference across the North American Division, and correspondingly fewer of 
the Guideline Giver and Second Tithers. This means that the Minnesota Conference has to work 
harder to raise expected shares of offerings based on a common per capita goal across all 
conferences.

This situation indicates a need for educational and persuasive efforts to shift at least seven percent of 
the active members who are now among the Below Guideline Givers to the Guideline Givers
category. An estimate of the number of giving units involved can be calculated from the current 
membership of the conference using known factors from other research studies across North 
America. The current membership of the Minnesota Conference is about 6,800 and many studies 
have shown that in the Adventist Church, a quarter to a third of the members have become 
completely inactive. (They never attend church nor give.) This would mean that the active 
membership is likely somewhere between 4,550 and 5,100. This likely represents 2,100 to 2,400 
giving units (active member households) and seven percent of this figure is about 150 to 170 giving 
units. A shift in the behavior of that relatively small number of giving units could significantly improve 
the financial situation of local churches and other ministries funded by offerings. This is a doable 
communication teask.
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Giving Styles
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What motivates a church member to give? Beliefs, deep spiritual commitments, information about the 
needs and persuasive communication are all part of the picture, but the personality of the giver plays 
a key role. At least three behavior patterns or “giving styles” have been discovered in studies of 
giving. Those questions were replicated in this survey.

Intentional Givers are those who plan their giving. They make pledges or establish a personal giving 
plan, setting aside a percentage of their income for the church. In the Minnesota Conference, those 
baptized in the last year and those who have been baptized Adventists for more than 20 years are 
more likely to be included in this segment, as are mid-life adults from the Baby Boom generation, 
Hispanics and those from households where the annual income is $50,000 to $74,999 (upper 
middle). Minnesota has fewer Intentional Givers than the average conference across North America.

Reactive Givers are those who require some stimulation to get them to actually make a donation. 
They believe in giving and intend to give, but until they receive a persuasive appeal or find an exciting 
project, do not actually write a check or place money in the offering plate. Some even say the amount 
of their offering is determined by how much money they happen to have with them when the plate is 
passed. In Minnesota, members under 40 years of age are more likely to be in this segment, as are 
single adults, those who attend less often, those who were baptized in the last ten years, immigrants, 
African Americans, and members from low-income households with little education. Minnesota has 
more Reactive Givers than the average conference across North America.

Habitual Givers are those who give a set amount of money. They may be giving the same dollar 
amount they were giving years ago, even though the buying power of that money has decreased 
significantly since they became used to dropping that amount into the plate each week. In Minnesota, 
members with a college degree (including those with graduate degrees) are more likely to be in this 
segment, as are those from households with annual incomes over $50,000 and those who attend 
every Sabbath.
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How do you give to world missions?
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Giving to world missions is a topic about which there has been considerable discussion among 
Seventh-day Adventists in recent years. Repeated articles have been published in denominational 
journals stating that giving to the traditional world mission offerings in Sabbath School are in a long-
term decline. Other data demonstrate that the actual amount of giving to various kinds of overseas 
missions may actually be larger than ever and the real shift is in how church members give to 
missions.

Minnesota Conference members are less likely to give to missions during Sabbath School and more 
likely to give through other opportunities than is the norm for the Adventist Church in North America. 
They give mission offerings in Sabbath School at half the rate across the NAD. Recently baptized 
members are more likely to give during Sabbath School, as are the oldest members from the World 
War II generation (now over 73), those who have never completed a secondary diploma, those from 
lower income households, and Asian and Hispanic members.

Minnesota members are significantly more likely to give to the special offerings taken for world 
missions during the worship hour. Those under 40 years of age are even more likely to do so, as are 
those who have been baptized more recently, women and immigrants. 

Minnesota members are nearly three times as likely as the average Adventist in North America to 
say that they give to world missions in ways other than through their local church—such as direct 
mail appeals, telephone appeals by international mission agencies, offerings at ASI meetings, etc. 
This extends across all demographic segments equally, although those who have been baptized 
Adventists for six to twenty years are even more likely to do so.
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Two thirds of the active members in the Minnesota Conference (65%) report that they have given 
some of their tithe to non-tithe categories in the last year. This is consistent with national surveys 
among Seventh-day Adventists that show this to be a growing trend.

The largest share of members have diverted tithe for local church ministries or building funds. Gen X 
and Baby Boomer members are more likely to have done so, as are ethnic minorities, immigrants 
and those with a college degree.

One in five members have diverted tithe to support an Adventist school or for a worthy student. 
Those baptized in the last year are more likely to have done so, as are those who come from 
households with annual incomes over $50,000 and those in the Baby Boom generation (now in their 
forties and fifties).

One in six members have sent tithe to an overseas conference of the Seventh-day Adventist Church. 
It is often assumed that immigrants are more likely to do this, but that is not true among the active 
members in the Minnesota Conference. This behavior is spread across all demographic segments.

One in six members have sent tithe to non-Adventist ministries or charities. This is more common in 
Minnesota than it is across the NAD. Those with a graduate degree are more likely to do this, as are 
those who have been baptized Adventists for less than ten years and African Americans. There is a 
negative correlation with worship attendance on this item: the less often a person attends church, the 
more likely they are to give tithe to non-Adventist organizations. 

Nearly one in six members have sent tithe to media ministries associated with the Adventist Church. 
This is less common in Minnesota than it is across the NAD. Those from the Swing generation (now 
60 to 73 years of age) are more likely to do so, as are those who are life-long Adventists.

Continued on the next page …
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One in eight members have given at least some tithe to support public evangelism, most likely
within Minnesota. Gen X members (now in their thirties) are more likely to have done so, as
are those with graduate degrees, those baptized in the last twenty years, and Asians and
African Americans.

Only one member in ten has diverted tithe to an independent or self-supporting ministry
operated by Adventists. This is less common in Minnesota than it is across the NAD. Those
with a graduate degree are more likely to have done so, as are those who are single adults.
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What is Appropriate Use of Tithe?
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There is nearly universal agreement among the active members of the Minnesota Conference that 
tithe should be used to support pastors, Bible teachers, evangelists and other clergy. Beyond that, 
opinions diverge. A majority of the members are willing to use tithe to fund the planting of new 
churches in unreached areas and to pay the salaries of all teachers in Adventist schools. Half are 
willing to invest tithe in outreach projects of the local churches. All other uses tested in this survey 
lack majority support.

Members with graduate degrees are even more likely to support the use of tithe to pay church school 
teachers, as are those from households with annual incomes of $50,000 or more, and those in the 
Swing generation (now 60 to 73 years of age). Use of the tithe in church planting is more likely to be 
supported by Gen X members (now in their thirties), those baptized in the last five years, Hispanics, 
immigrants and those from households where the annual income is $30,000 or more.

Support for using the tithe in local church outreach projects is strongest among those most recently 
baptized. It is also more likely to be supported by single adults, immigrants and members from the 
most affluent households.

Nearly half of the active members in Minnesota are willing to have tithe used to pay the staff at the 
conference office and to provide subsidies for Adventist schools. Members from middle income 
households are more likely to support the use of tithe for schools, as are regular church attenders, 
those from Gen X and the Baby Boom generation, immigrants, Asians and Hispanics. Those who 
support paying the conference office staff from the tithe are more likely to be middle-aged and not 
raised as Adventists.
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What is Appropriate Use of Tithe?
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Nearly a majority of the active members in the Minnesota Conference believe that tithe should not be 
used to purchase equipment either in the local church (49%) or at the conference office (45%). Those 
with college degrees are more likely to agree with this view, as are those from higher-income 
households, long-term members, those who attend regularly, the middle-aged and White members.

More than a third (38%) of the members feel that it is wrong to use tithe to pay for a secretary or 
other support staff in the local church. Members from the Swing generation are more likely to express 
this view, as are those who are married, those baptized in the last year, those who have been 
baptized Adventists for more than 20 years, and those who attend most regularly.

More than a third (37%) of the members do not want tithe used to help fund summer camps. Those 
over 30 years of age are more likely to have this opinion, as are those who are married, those with 
graduate degrees, long-term members and the most regular attenders.

Consistently, about one in five members say that they do not have an opinion about the use of tithe. 
Almost an equal percentage object to the use of tithe for things which the majority clearly support: 
church planting, the salaries of church school teachers, and local church outreach projects.

Those who have been baptized Adventists for more than twenty years and who attend every Sabbath 
are more likely to feel that tithe should not be used for church planting, the salaries of church school 
teachers and local church outreach projects. They are also more likely among members from the 
Swing generation (now 60 to 73 years of age). Hispanic members and those from households with 
annual incomes of $20,000 to $74,999 are more likely to feel that tithe should not be used for local 
church outreach projects.
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Minnesota Conference members are less likely to support the use of tithe for almost every item 
tested in this survey than are the Seventh-day Adventists across North America. The percentage who 
do not have an opinion is a little larger in most cases, which may reveal that there has been less 
discussion on these issues in Minnesota than in some other conferences.

Only on the salary of teachers at Adventist schools is there a slightly larger percentage of Minnesota 
members who are willing to use tithe than across North America. The difference is not statistically 
significant.

It is possible that even the discussion of this report will cause more Minnesota members to form an 
opinion. Of course, it depends on how widely the report is circulated. Although, even if the report is 
circulated only among conference committee members, there is an inevitable “trickle-down” process 
that will generate somewhat more conversation around the issue of appropriate use of the tithe.

The Seventh-day Adventist Church in North America faces a growing set of issues around this topic 
as non-tithe funds decline and demands on the Tithe Fund increase. Clearly there is not strong 
support for some of the current policies regarding use of tithe. The vast majority of members would 
be most comfortable if tithe were used only to support clergy and fund church planting and local 
outreach projects. The use of tithe for Christian education is supported by about half of the members, 
while the other half is uncomfortable with this policy. Yet, the largest share of the tithe is most 
conferences now goes to Christian education.
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What Influences Giving Best?
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More than three out of four Minnesota Conference members (77%) say that the most effective 
methods to influence how much they give and to what they give is “a better understanding of how the 
money will be spent” and “if the church experiences a financial crisis due to the economy.” This two 
items received a greater positive response than any others among the 16 tested in this survey.

New members baptized in the last year are more likely to indicate that “a better understanding of how 
the money will be spent” is most effective in influencing their giving. The same is true for members 
from the Baby Boom generation, those with a college degree, those from households with annual 
incomes of $50,000 or more, African Americans and immigrants.

A church financial crisis due to the economy is more likely to be motivating to members from the 
Swing generation (now 60 to 73 years of age), those who have been baptized Adventists for six to 
ten years, those who attend less often, African Americans, Asians and immigrants. There is a 
negative correlation on this item with both household income and education: the lower the annual 
household income a respondent is from and the less education they have, the more likely they are to 
be motivated to give by economic crisis.

Nearly three out of four members (74%) would be motivated to give by “a personal letter from a 
young person going as a missionary.” Members from the Swing generation are even more likely to be 
motivated by this item, as are those from Gen X, those with middle and higher incomes, life-long 
Adventists, and immigrants.

Three out of four members also report they are motivated by the opportunity to give to specific 
outreach projects in their local area and factual presentations of the financial needs of the church and 
its ministries. Members under 40 years of age are more likely to be influenced by local outreach 
projects, as are single adults, those who were baptized in the last ten years, those who attend less 
regularly, ethnic minorities and immigrants.

Continued on the next page …
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Education also correlations with this item: the more education a member has, the more likely
they are to be motivated by opportunities to give to local outreach projects. Baby Boomers are
more likely to be motivated to give by factual presentations of need, as are recently baptized
members, those with a college degree, those from households with annual incomes of
$50,000 or more, African Americans and immigrants.

Seven in ten members indicate that “opportunity to give to specific mission projects overseas”
influences their giving. Young people from Adventist homes are more likely to give this
response, as are immigrants and ethnic minorities.

Four methods are reported to influence their giving by about two-thirds of Minnesota
members: media presentations such as Mission Spotlight or a video report (63%), a moving
offering appeal on Sabbath morning (64%), an appeal by the pastor from the pulpit (64%),
and informative bulletin inserts (62%). All four of these methods are more likely to be reported
as influential by members from lower-income households, ethnic minorities and immigrants.
Young adults are more likely to respond to moving offering appeals on Sabbath. Members
from both the Swing generation and Gen X are more likely to respond to appeals by the
pastor. Recently baptized members are more likely to respond to bulletin inserts.
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Very effective Some influence

“If a percentage of the tithe would be shared with your local church” it would motivate 56% of 
Minnesota members in a positive way. Baby Boomers are more likely to be motivated by tithe sharing 
with the local church, as are members with college degrees, those who have been baptized for six to 
ten years, those who attend less regularly, immigrants and African Americans.

Some 51% of members say they are positively influenced toward giving by sermons on stewardship. 
Those from households with lower incomes are more likely to give this response, as are those with 
less education, immigrants and ethnic minorities.

A stewardship visit to their home by a local church elder is motivational for 45% of members. Gen X 
members (now in their thirties) are more likely to say a visit would be motivational, as are members 
from households with lower incomes, those with less education, immigrants and ethnic minorities.

An appeal letter mailed to them personally influences the giving of 51% of members. Young adults 
and teenagers are more likely to report that direct mail influences their giving, as are members 
baptized in the last five years, those who attend less often, those with less education, immigrants and 
ethnic minorities. This item has a negative correlation with annual household income: the higher the 
income, the less likely direct mail is a positive influence on giving.

Special offering envelopes are motivational to 46% of members. Those with less education are more 
likely to be motivated, as are those from households with lower annual incomes, immigrants and 
ethnic minorities.

A short video appeal from the conference president would have a positive influence on the giving of 
46% of members. Immigrants and ethnic minorities among the members are more likely to respond 
to this method, as are non-members who attend church. There is a negative correlation with annual 
household income on this item: the higher the income, the more less likely a video appeal by the 
conference president is to positively influence giving.
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North America Minnesota

Minnesota Conference church members are more likely to respond positively to many of the methods 
tested in this survey than is the norm for Seventh-day Adventists across North America. There are 
only two methods where Minnesota Conference members are less likely to be motivated than are 
Adventists across the continent—stewardship visits in homes and stewardship sermons. These 
traditional tools of stewardship education may be declining in effectiveness or their may be specific 
reasons why they get a less positive response in Minnesota. (Has there been a history of over-use or 
misuse of these two methods within the memory of a significant number of church members?)

Not all of the methods tested in the Minnesota survey were also included in the North American 
Division survey. Specifically, these include “a personal letter from a young person going as a 
missionary” and “a short video appeal from the conference president.” These are newer concepts 
that have more recently begun to be used in some places.
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Technical Appendix
In interpreting survey results, it should be borne in mind that all sample surveys are
subject to sampling error. That is the extent to which the results may differ from what
would be obtained if the whole population had been interviewed or completed a
questionnaire. The size of such sampling errors depends on the actual number of
interviews or questionnaires, not the number of responses as a percentage of the
population.

The following tables may be used in estimating the sampling error of any percentage in
this report. The computed allowances have taken into account the effect of the sample
design upon sampling error. They may be interpreted as indicating the range (plus or
minus the figure shown) within which the results of repeated samplings in the same time
period could be expected to vary, 95 percent of the time, assuming the same sampling
procedures, the same interviewers and/or the same questionnaire.

Table A shows how much allowance should be made for the sampling error of any
percentage reported. This table would be used in the following manner: If a reported
percentage is 33 for a group that includes 1,250 respondents ... then, go to the row that
says "percentages near 30" in the table and go across to the column headed "1,250."
The number at this point is 3, which means that the 33 percent obtained in the sample is
subject to a sampling error of plus or minus 3 points. This means that very probably (95
chances out of 100) the actual figure would be somewhere between 30 percent and 36
percent, with the most likely figure the 33 percent obtained in the survey.

In comparing survey results in two sub-samples, for example, men and women, the
question arises as to how large a difference between them must be before one can be
reasonably sure that it reflects a real difference. Table B and Table C indicate the
number of points which must be allowed for in such comparisons to make them
"statistically significant." Table C is for percentages near 20 or 80. Table B is for
percentages near 50. For percentages in between, the factor to be allowed for is
between those shown on the two tables.

Here is how these tables are used: If 50% of men respond a certain way and 40% of
women respond that way also, for a difference of 10 percentage points between them,
can we say that the 10 point difference reflects a real difference between the two groups
on that question? Let's say the sample contains about 750 of each gender.

Since the percentages are near 50, consult Table B. Since the total sample is 1,500,
look for the number in the column headed "1,500." Since the two sub-samples are 750
persons each, look for the row designated "750." Where the row and column intersect,
you will find the number 6. This means that the difference between the two groups must
be greater than 6 percentage points to be "statistically significant." In other words, we
can conclude with considerable confidence that a real difference exists in the answers of
men and women to this question.



Table A
Recommended Allowance for Sampling Error

   Size of Sample ....            1,500   1,250    1,000      750       500       250        100

   Percentages near 10 2 2 2 3 3 5 7
   Percentages near 20 3 3 3 4 4 6 10
   Percentages near 30 3 3 4 4 5 7 11
   Percentages near 40 3 3 4 4 5 8 12
   Percentages near 50 3 3 4 4 5 8 12
   Percentages near 60 3 3 4 4 5 8 12
   Percentages near 70 3 3 4 4 5 7 11
   Percentages near 80 3 3 3 4 4 6 10
   Percentages near 90 2 2 2 3 3 5 7

Table B
Recommended Allowance for Sampling Error of the Difference

In Percentage Points for Percentages near 50

   Size of Sample .... 1,500   1,250   1,000       750       500        250       100

1,500 4
1,250 5 5
1,000 5 5 5
  750 6 6 6 6
  500 6 6 7 7 8
  250 8 8 9 9 9 11
  100 13 13 13 13 13 14 17

Table C
Recommended Allowance for Sampling Error of the Difference

In Percentage Points For Percentages near 20  or Percentages near 80

   Size of Sample .... 1,500   1,250   1,000       750        500       250       100

1,500 4
1,250 4 4
1,000 4 4 4
  750 4 4 5 5
  500 5 5 5 6 6
  250 7 7 7 7 8 9
  100 10 10 10 10 11 12 14




